Green Summits Bring Technologies and Sustainable Leaders Together
“Green Summits” offer two to three day workshops that bring together companies in the green
building industry with decision makers looking for sustainable solutions. Emily Avellana,
Marketing Intern at Wahaso, attended last month's FMA Future Facilities Summit to gain
insight on this new trend in the green building industry.
(PRWEB) June 09, 2015 -- Green building is a relatively new and growing industry, and architects, facility
managers and sustainability leaders are not always familiar with the emerging technologies for green building.
While trade shows like GreenBuild are a good way to get general exposure to the industry, they can be
overwhelming, with thousands attendees attempting to see hundreds of providers and booths. At the opposite
extreme, one-on-one “lunch and learns” provide sustainability leaders with more individualized learning and
exposure to green building, but are expensive and time intensive. As a middle-ground solution, “Green
Summits” offer two to three day workshops that bring together companies in the green building industry with
decision makers looking for sustainable solutions. With presentations, one-on-one booth talks, and informal
time at dinners and receptions, companies and attendees have multiple chances to connect and build
relationships in a lower pressure setting.
This past month, Wahaso - Water Harvesting Solutions, attended the FMA Future Facilities Summit (
http://www.fmasummits.com/) in Lombard, IL (May 27th - 29th, 2015). Joseph Piazza, president of FMA, gave
Marketing Intern Emily Avellana a rundown of the event: the FMA Future Facilities Summit connects solution
providers in the operational and energy efficiency industries with executive level decision makers from
commercial, institutional, and retail facilities across North America. It provides companies and attendees with
the opportunity to build relationships and make connections in a more intimate setting than a traditional trade
show or conference. It gives approximately 150 attendees the chance to connect with 30 sellers, and as quoted
from the FMA website, the summit’s goal is “bringing companies who have the best solutions for all aspects of
the Facility Life Cycle; from pre to new construction, building automation, facility management & energy
efficiency, data analytics and renewable technologies- to the right people who need them.”
The summit has a more intimate feel than a traditional trade show or conference, and is significantly less
“busy” with a more relaxed feeling. It isn’t a high-pressure selling setting, as trade shows tend to be- it had a
much more laid back and low-pressure feel.
Dwayne Kula, first time summit exhibitor and President of Every Watt Matters (
http://www.everywattmatters.com/), noted that he liked the smaller format and felt that his company had
“accomplished everything we wanted to in the first night.” The summit’s format was new to Kula, as he usually
attends large trade shows in China, so he appreciated the “quaint and personable” feel of the summit and the
multiple opportunities to connect with potential customers.
John Bauer, President of Wahaso – Water Harvesting Solutions (http://wahaso.com/), who had previously
attended an FMA Summit in Atlanta, GA. He expressed that the format was great, and that it’s “important to
have multiple days and opportunities to talk and build relationships, especially for complex sells like water
harvesting.”
Bauer expressed that the format was much stronger for building relationships than a larger trade show or
conference, and that it truly provided “quality time over a period of several encounters.”
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Paul Campbell, Director of Sustainability at Sears Holdings Corporation (http://www.searsholdings.com/), was
present as an attendee and client target for the sponsoring technology companies. When asked about the event,
he noted that the format works well and provided a “great opportunity to get exposure to new products and
suppliers he would have not otherwise discovered.”
In general, responses to the summit and its format were overwhelmingly positive, from new and previous
exhibitors and attendees alike. A similar event and format focused on the retail industry is hosted by Green
Retail Decisions (http://www.greenretaildecisions.com/) in Deerfield, IL. That event will take place June 29th –
July 1st, 2015 in Rosemont, IL. As the Green Building industry grows, events like the FMA Future Facilities
Summit will likely become more common, finding their place as a welcome middle ground between trade
shows and one-on-one visits.
About the Writer: Emily Avellana is a rising senior at Elmhurst College in Elmhurst, IL. She is marketing
major with interests in social media marketing and the green building industry.
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Contact Information
Emily Avellana
Wahaso
http://wahaso.com
+1 (630) 730-4146
Online Web 2.0 Version
You can read the online version of this press release here.
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